=L (s gD A lio

Ol ylana) O A




General principles of marketing

What is marketing?

«The organizational function and processes for
creating, communicating and delivering value to
customer and manage customers relations»

Marketing:
Creates customer know needs
Keeps him target markets

Satisfies him deliver satisfaction
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Characteristics
of Market Orientation

» Customer Focus
What are the customer’s value requirements?
- Competitive Focus
Importance of understanding the
competition as well as the customer
- Cross-Functional Coordination

Remove the barriers between various
functions

- Performance Consequences
Market orientation leads to
superior organizational performance



Reorganise

According to the 7 Ps- From customer eye

Product- Acceptability
Price- Affordability
Promotion- Awareness
Place- Availability
Processes- Attainability
People- Approachability

Physical environment Attractiviness



Result oriented < 1,5 aseis L)
cloee Y

Content Oriented < 55" gz
< ,; A}g‘i)_e .f

Process oriented
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1. Technology Push
2. Marketing Pull

Research & Development

Applied Engineering

T'( Face Lifting

MP
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Knowledge /Skills/ Attitudes



